






Communications and benefits for Partnerships in launching a 
new brand:

- Provides a platform to communicate key messages and 
  information about the work of partnerships 
- Opportunity to speak English…  SAN, FRC, FSA, CDP,
  NDP, CPA, ICPN…
- Allows the organisation to communicate with groups that
  it does not reach on a regular basis
 



Communications and benefits for Partnerships in launching a 
new brand:

- Creates an opportunity to review and restructure internal  
  communications and communications with key 
  stakeholders to ensure that they are relevant and 
  effective 



Communications and PR targets for Partnerships:

- Staff and Board members
- External stakeholders (statutory): government 
  departments; local authorities; statutory agencies 
  (e.g. the HSE) and state-mandated 
  organisations (e.g. RAPID)
- Public Representatives
- The wider public – The Voter 



Communications and PR targets for Partnerships:

- External stakeholders (non-statutory): community and 
  voluntary sector organisations (e.g. family resource 
  centres, residents associations; community 
  development projects;  county enterprise Boards;  
  Chambers of Commerce) 



Case Study – Irish Childcare Policy Network

- Campaign – Lobbying campaign to modify the Childcare
  Subvention Scheme, 2007/08
- Both a National and local campaign
- Public Affairs campaign, backed up by a media 
  campaign
- Umbrella organisation with a huge and varied 
  membership including - Planet, Irish Rural Link, Family 
  Resource Centre National Forum 



Case Study – Irish Childcare Policy Network

- Position Paper Agreed
- National Lobbying Day
- Over 80 politicians attended
- Backed up with National and local media strategy 








