
PLANET Se pte m b e r 2 0 0 8

Tim  Me a g h e r
PAUL Pa rtn e rsh ip



Ba c k g ro u n d  
 Sta rte d  in  No v e m b e r 2 0 0 4
 Ov e ra ll Ob je c tiv e  to  im pro v e  th e  h e a lth  o f ta rg e t 

c o m m un itie s  in  Lim e ric k  City th ro ug h  in c re a sin g  pe o ple ’ s  
un d e rsta n d in g  o f, a n d  a c c e ss  to  a ffo rd a b le , h e a lth y q ua lity  
fo o d .  



Sp e c ific  Ob je c tiv e s  
 Raising Awareness Among Consumers
 Improving Access 
 Improving Supply



Pa rtn e rs
Lo c a l Co m m un ity Gro ups (5 )
City Co un c il
HSE
PAUL Pa rtn e rsh ip
LIT
DSFA
De pt. Of Ed uc a tio n



Ro le  o f Fo o d  Pa rtn e rs h ip

 En a b le  Stra te g ic  Appro a c h
 Ba c k  in d iv id ua l c o m m un ity pro je c ts
 Re se a rc h  / e v a lua tio n  suppo rt
 Co o rd in a te  a c tiv ity
 Pilo t /o pe ra te  pro je c t w h e re  n e c e ssa ry



Co m m u n ity Fo o d  
En te rp ris e s
 Sc h o o l Me a ls

 1 5  Prim a ry Sc h o o ls  + 3  Bun  &  Milk
 2 5 0 0  Ch ild re n
 4  Co m m un ity Supplie rs, 1  Priv a te  Supplie r
 €2 5 ,0 0 0  pe r w e e k

 Co m m un ity Me a ls
 6  Co m m un ity Supplie rs
 Aro un d   4 0 0  in d iv id ua ls  a v a ilin g  o f se rv ic e
 1 ,5 0 0 +  m e a ls   w e e k  (€6 ,0 0 0 )



Co m m u n ity Fo o d  En te rp ris e s

o So uth ill Fo o d  Co -o p
o Fruit &  Ve g . to  lo c a l c o m m un ity
o Disse m in a tio n  o f in fo rm a tio n
o Ho m e  d e liv e rie s

o Fo o d -b a n k
o Mo d e lle d  o n  Dub lin   City Fo o d -b a n k
o Lin k e d  to  pro d uc tio n  un it
o Lo o k in g  fo r Hig h  d e m a n d  / h ig h  v a lue  fo o d



P lanned S ocial F ood 
E nterpris es

 Co m m un ity Ca fé
 Co o k -it Pro g ra m m e
 Urb a n  Gro w in g  Sc h e m e s
 Gro w e r’ s  Ma rk e t



Wh y Co m m u n ity En te rp ris e
 Co m m un ity Ow n e rsh ip
 Pa rtic ipa tio n  in flue n c e s  pe rc e ptio n s
 Ge n e ra te s  lo c a l e m plo ym e n t
 Ge n e ra te s  Ec o n o m ic  Ac tiv ity



Ch a lle n g e s
 Co m m un ity En te rprise s  w e ll suite d  to  th is  a re a
 In c re a sin g ly re luc ta n t to  c a rry c o sts
 Sc a le  lim its  e ffic ie n c y –  ric h n e ss  &  re a c h  issue s
 To o  m a n y c h e fs in  k itc h e n
 A c a se  fo r c o h e sio n !!


